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VacationOwnership.com LLC Shows 

Commitment to Brand Strategy: New Hire

VacationOwnership.

com, LLC, 

announced the 

arrival of their new 

director of commu-

nications and brand 

strategy, Brooke 

Doucha. 

VacationOwnership.com is the parent brand 

to the next generation of consumer 

servicing and marketing sites in the online 

secondary timeshare marketplace, including 

VacationOwnership.com, 

SellMyTimeshareNOW.com, and 

ResortRentals.com. Doucha, former 

director of corporate communications for 

Orange Lake Resorts, home to the Holiday 

Inn Club Vacations® brand, worked on the 

timeshare developer side for nearly 10 years. 

With her experience heading up social 

media, public relations, internal and 

corporate communications, she acknowl-

edges the many opportunities for enhancing 

the conversations about—and consumer 

engagement within—the secondary 

timeshare marketplace. In this newly 

created role, Doucha will focus on enhanc-

ing the voice and image of each unique 

brand under VacationOwnership.com LLC, 

to include building their social media, 

public relations, and corporate communica-

tions strategies.

New Member of TrackResults Team

TrackResults is

pleased to welcome 

the addition of Ryan 

Williams to their 

business develop-

ment team. Williams 

has 15 years of 

experience in the 

timeshare business, as well as technology 

expertise that will help TrackResults grow 

business. He has consulted with more than 

300 resorts on their enterprise so�ware as 

well as sales technology needs.

Waterpark Pioneer Takes on New Role at 

WhiteWater

WhiteWater

announced the 

promotion of Simon 

Palmer to the 

position of water-

park sales manager 

for Europe and 

Africa. He will be 

working with customers throughout 

Europe and Africa, ensuring their 

waterpark and amusement requirements 

are met and exceeded. Palmer has an 

impressive background in the waterpark 

industry—his experience includes time 

worked at Center Parcs as well as the 

facilitation of the Tussauds Group’s �rst 

waterpark-hotel opening in Europe, Splash 

Landings. During his time with FlowRider, 

he managed the movement of the 

FlowRider Mobile within Europe and is a 

partner in two FlowHouses in the United 

Kingdom. With over 20 years of valuable 

experience, Palmer brings a wealth of 

knowledge and skills to WhiteWater. He 

has been a member of the WhiteWater 

sales team for the past year, serving as a 

FlowRider Specialist and Waterpark Sales 

Manager for the UK. 

Going for the Gold: John Locher & 

Associates

Travel To Go, a

vacation travel club 

headquartered in 

San Diego, has again 

contracted with 

John Locher & 

Associates to further 

initiatives designed 

to re-engage members and continue 

strengthening renewals. Locher uncovered 

a wealth of revenue streams that had been 

neglected during his consulting work for 

Travel To Go. By going deeper into their 

processes, Travel To Go is discovering a 
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